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Table of ConTenTs…

Your HOA…
2 Meet the Board

 2019 Board Meeting Dates 

 2019 Annual Meeting

 Nominations for the Board of Directors

3 President’s Message

4 Premier Community Management,  
Inc. Staff

 Attention Residents Sign Up & WIN!

5 The OCA Board of Directors 
Actions and Approvals

6 Manager’s Message

The Ocotillo Community Association

Home and Landscape…
18 Facility Maintenance Department

 Algae and Reclaimed Water

20 Design Review

21 Rye to Bermuda Transition

22 Nice Yard Award

Compliance & Helpful Info…
28 Compliance Corner

 Useful Phone Numbers

The Official Magazine of The Ocotillo Community Association

This magazine is delivered to all homeowners and businesses in the The Ocotillo Community Association quarterly. This magazine is also distrib-
uted to surrounding businesses and office complexes. You have received this publication because your HOA believes you take pride in your home 
environment and community. This magazine provides you with HOA information and home product advertising that enhances your home comfort 
and increases the value of your home. We are always interested in your comments or suggestions. 

While efforts to ensure accuracy are exercised, the publisher assumes no liability for the information contained in either editorial or advertising 
content. For comments, suggestions and editorial information please email mediaevents@oca-az.com. For advertising information please 
call 480-634-1708 or visit valhalla360.com.

The Ocotillo Community Association does not endorse any commercial products or information that may be advertised in the newsletter

Editor: 
Lory Lasica, President

Bluewater Consulting, LLC

Valhalla
Community Magazines
www.Valhalla360.com

Ways You Can Honor American 
Heroes This Memorial Day
May 27, 2019

8

Features…
8 Ways You Can Honor American Heroes This 

Memorial Day May 27, 2019

12 Incorrectly Used Words

14 Recycling Facts

16 What is E-waste Recycling?

17 Where to Recycle E-Waste

23 Six Key Changes Under the Tax Reform Plan

27 How to Have a Successful Garage Sale

22

Nice Yard Award

Support Local, Shop 
Ocotillo…
10 Support Local, Shop Ocotillo

In Every Issue…
24 Community Map

Community Events…
7 Movie in the Park

Community Interest…
26 Annual Community Garage Sale

 Useful Phone Numbers



2      Issue 4/2018

MISSION STATEMENT:
The Ocotillo Community Association 
is committed to providing the highest 
quality of community living to our 
residents and owners through an 
aesthetically pleasing, well-maintained 
environment. The Ocotillo Community 
Association and its management 
staff will provide the most prudent, 
ethical, team-oriented, creative, state-
of-the-art management to enhance 
our community and demonstrate fiscal 
responsibility by managing current 
expenditures, while planning for the 
future.

Board Meeting Dates 
2018-2019

The open session meetings will 
continue to be held at the First Fed-
eral Credit Union located at 3800 
S Alma School on the 4th Tuesday 
of the month at 4:30 p.m. These 
meetings are preceded by an Execu-
tive Session at 3:30 p.m. pursuant to 
A.R.S. 33-1804 (A) (1), (2), (3), (4) 
and (5).

The OCA Board Meeting Dates 
for 2019 are: 

MARCH 
26th BoD Meeting
 
APRIL
23rd  BoD Meeting

MAY
28th BoD Meeting
  
The BoD meeting dates are also 
posted on the Ocotillo website 
www.oca-az.com.

To be informed on community 
happenings and news please 
sign up for auto-email notifica-
tion by visiting the Ocotillo web-
site www.oca-az.com.

Meet the Board
The Ocotillo
Community 
Association

Your Hoa…

Wally Brown
President

Angela Harrolle
Director

Cliff Jones
Director

Mike Palermo
Vice President

Spike Lawrence
Director

Nominations for The Ocotillo Community Association 
Board of Directors
The Ocotillo Community Association Nominating Committee will be accepting nominations until 
March 12, 2019 from individuals interested in serving on the Board.  There will be two Board positions 
up for election this year.  The Committee shall make as many nominations for election to the Board of 
Directors as determined in their discretion, but will nominate no fewer than two candidates to fill the 
two Board vacancies at the April 16, 2019 election.

If interested, please submit a written bio no later than March 12, 2019.  Bios may be 
e-mailed to dhigdon@premieraz.com, faxed to 480-704-2905, or mailed to:

The OCA
Attn: Don Higdon
3930 S. Alma School Road, Suite 10
Chandler, AZ 85248

2019 Annual Meeting – Save the Date
In accordance with the Articles of Incorporation and Bylaws of The Ocotillo Community 
Association, the 2019 Annual Meeting of the Members of the Association will be held on:

Tuesday, April 16, 2019 at 6:00 pm
at the Ocotillo Golf Club Crown Terrace Ballroom 
3751 S. Clubhouse Drive

The purpose of the meeting is to report on the 2018 business of the Association and to elect two (2) 
members to the Board of Directors. 

Mark the date on your calendar and plan to join us at the meeting!
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www.oca-az.com

the appropriate people to insure that the financial records and 
reports are properly kept and maintained. Unless the by-laws 
otherwise specify, the treasurer is responsible for coordinating 
the development of the proposed annual budget and for prepar-
ing and giving the annual financial report on the financial status 
of the association.

Operating a homeowner association carries with it many of the 
very same duties and responsibilities as overseeing any other 
business. Serving as a board member is a valuable and reward-
ing experience that should be undertaken by those who see it as 
an opportunity to serve their fellow neighbors while protecting 
and enhancing the assets of the community. It is serious busi-
ness, but also a task worth doing well in order to safeguard the 
investments of all. For more information on how to submit a 
nomination for The OCA Board, please see page 2.

Be sure to visit our website at oca-az.com which features design 
guidelines and forms, new resident information, archived and 
current copies of our community magazine, a “Frequently 
Asked Questions” section, contact details for staff and board 
members and much more. The website is the “go to” place for 
all things Ocotillo, a place where residents can explore the com-
munity and gain a better understanding of what makes Ocotillo 
a great place to work, live and call home. 

While you are there, be sure to join the mailing list on the home 
page if you haven’t already.  It is the easiest and fastest way to 
stay updated on all Ocotillo news.  Email blasts were critical in 
keeping residents and businesses informed. We will NEVER 
sell or trade your information and it will be used strictly to 
convey OCA news and events.  

I look forward to seeing all of you at the Annual Meeting 
on April 16 at 6PM in the Crown Terrace Ballroom at The 
Ocotillo Golf Club.  

Wally Brown
President, The OCA

Dear Members,

This issue of the Ocotillo Community Association (OCA) 
Newsletter contains information on how you can submit a 
nomination to serve on the OCA Board of Directors. The OCA 
Board has 5 members who each serve a term of 2 years. This 
year, there are 2 seats up for election; next year there will be 
three. The OCA Board is made up of 4 officers; the President, 
the Vice-President, the Secretary and the Treasurer. The other 
member of the Board maintains the title of Director. Below is a 
brief description of the responsibilities of each office:

President
The president of an association is vested with all the powers 
generally given to the chief executive officer of a corpora-
tion. While specific by-law provisions may vary the president’s 
duties, it is generally presumed that he or she will preside at all 
meetings of the board and the membership. The president will 
execute contracts, orders and other documents in the name of 
the association as its agent. The president also assumes general 
charge of the day-to-day administration of the association and 
has the authority to order specific actions in furtherance of the 
board’s policies. The president serves as spokesman for the board 
of directors in most matters relating to general association busi-
ness. Like all officers of the association, the president has an 
affirmative duty to carry out the responsibilities of the office in 
the best interests of the association.

Vice President
The vice-president is vested with all the powers which are 
required to perform the duties of the association president in the 
absence of the president. The vice-president may assume such 
additional duties as are defined by the board of directors. Often, 
the vice-president will chair one or more substantive commit-
tees like that of architectural review.

Secretary
The secretary of the association is responsible for keeping and 
maintaining a record of all meetings of the board and the mem-
bership and is the custodian for most of the official records of 
the association. The position of secretary is not simply a clerical 
position. As the custodian for the minutes and other official 
records of the association, the secretary is responsible for insur-
ing access to those records by the members of the association 
and their authorized representatives.

Treasurer
The treasurer is the custodian of the funds, securities and finan-
cial records of the association. When the association has a man-
ager or management company that actually handles the funds 
on a daily basis, the treasurer’s duties will include overseeing 

President’s Message
Wally Brown, 
President
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Would YOU like to WIN a $25 gift certificate to lunch at a local restaurant?
You can just by signing up to be on the Ocotillo Community Association’s email notification and / or sign up for direct 
debit for your monthly assessments. 

There will be a monthly drawing. One winner per month. Winner will be notified via email and will appear in an 
upcoming Ocotillo magazine.
Please visit www.oca-az.com today to sign up.

To be the first to know about news, events, and information pertaining to the Ocotillo Community, please sign up to 
receive Ocotillo Community emails at www.oca-az.com. Your emails are not shared or sold. 

Congratulations to the following Homeowners… 
NOVEMBER EMAIL DECEMBER DEBIT JANUARY EMAIL
Lisa Battista Kimberly Bernhart  Nancy & Patrick Kerrigan
Harbour Club  Cottonwood Springs  Spyglass Bay 

Attention Residents  

Your Hoa…

Office: 480-704-2900
Fax:  480-704-2905
Facility Maintenance:  480-802-7669
Website: www.oca-az.com

Nicole Espinoza  
Covenants Coordinator   

The Ocotillo Community 
Association 

Briana Bosanko 
Design Review Manager
The Ocotillo Community 

Association

To be informed on community happenings and news 
please sign up for auto-email notification by visiting the Ocotillo website www.oca-az.com.

Premier Community Management
3930 S. Alma School Rd., Suite 10
Chandler, Arizona 85248

Don Higdon
General Manager

The Ocotillo Community 
Association 

Dawnette Seabaugh   
Administrative Assistant 

The Ocotillo Community 
Association 

Frank Rockwell 
Facilities Maintenance 
Department Supervisor

Steven Mobley
AAA Landscape  

On-Site Supervisor
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SEPTEMBER 
The board approved CLC’s  Painting 
Proposal for various neighborhood parcels.

The Board approved Mystic Lites 
proposal for holiday lights and decorations 
throughout the Community.

OCTOBER 
The Board approved to support the City 
of Chandler takeover of the Basha Road 
Canal as an historical site.

NOVEMBER 
No Meeting

The OCA Board of 
Directors Actions  
and Approvals

OCOTILLO VOTED 
BEST COMMUNITY IN 

ARIZONA!

 Discover the confidence of CARF® accredited 
assisted living services in a beautiful & vibrant setting. 
From spectacular bistro areas and restaurant-style
dining to engaging activities and supportive care,
you’ll find a perfect blend of comfort, convenience 
and an individualized approach to care.

Exceptional Care & Peace of Mind

Discover
The Village.

990 West Ocotillo Road • Chandler, AZ
TheVillageatOcotillo.com • 480.400.8432

In depen den t & A ssist ed Li v ing

Join us for a complimentary lunch and tour.
Please call 480.400.8432 to schedule.

It’s a great way to get to know us.

Advertise in The Ocotillo Magazine.

Call Today! 480.634.1708

FruitHow to Select, Store & Serve These Health Foods
Chef’s CornerFeaturing Chef Peter DeCarl

Head Chef at Bernard’s at Ocotillo
Plus…West Nile PreventionActive Homebuilders in OcotilloChandler’s Curfew Law

Should You Leverage Your Home Or Pay It Down Rapidly?
By Bryan Johnson, Spectrum Financial Group

Pool and Water Safety Tips… Page 24

OcotilloCommunity Association Magazine
Issue 2 / 2007

The

New Board Members

Do you want to put your company in 
front of The Ocotillo Community?
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Your Hoa…

Hello Ocotillo Friends and Neighbors,

Spring is upon us and living in an oasis in the desert we really 
get to enjoy all of the greenery and color in the landscape all 
around us.

Speaking of color, this past holiday season was another beau-
tiful year to be in Ocotillo with many homes decked out in 
Christmas lights and Holiday decorations of all kinds. It was 
a pleasure to see what so many of you put together... we have 
some talented and creative people in Ocotillo. Congratulations 
to those who won prizes for your displays.  Once again, The 
Board approved expanding the community decorations as well 
and I personally was proud of what we accomplished. Hopefully 
you all enjoyed it as well.

Spring is a busy time in Ocotillo with quite a few activi-
ties and events over the next couple of months. We have the 
Annual Community Garage Sale and our Spring Movie in 
the Park coming up. Some of our community partners com-

Manager’s Message
Don Higdon, CMCA, AMS, CAAM, 
General Manager

monly hold their shred-a-thon and electronic recycling events 
in the Spring. We have the Ocotillo Annual meeting in April 
as well. Stay tuned to the community website for the dates and 
details of all these events. 

As always, we continue to restore and improve in many areas 
of the community. These projects include wall painting, granite 
replenishment, entry monument lettering and logos refinished 
and lots of trees and shrubs planted in various areas of the com-
munity. Just as most of you are frequently updating and freshen-
ing up your homes, we’re constantly looking at ways in which 
we can do the same for the community common areas.

One of the things I enjoy most about this time of the year is 
seeing how many of our residents start getting out to enjoy 
the weather and the beautiful surroundings. It is a great time 
to enjoy a walk, run, or a bike ride around the community. I 
ask everyone to please be safe when out and about. I frequently 
see folks walking in the bike lanes, or worse, walking their 
dogs in the safety buffer between the bike lane and the traffic 
lanes. Many of our streets have a place for everyone... side-
walks and bike lanes. Please be safe while out enjoying all that 
Ocotillo has to offer.

Don Higdon CMCA, AMS, CAAM
General Manager
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CommuniTY evenTs…

Ralph Breaks the Internet
Six years after the events of “Wreck-It Ralph,” Ralph and Vanellope, 

now friends, discover a wi-fi router in their arcade,
 leading them into a new adventure.

Run time: 1 hour 51 minutes. Rated PG.

 No RSVP Necessary

Date – Friday, April 26, 2019
Movie will begin at dusk.

 Location - Serenity Bend Park 
 (Located east of Jacobson Elementary)

 
Popcorn, snacks & water served

Hot Dogs and Nachos Provided by
Valhalla Community Magazines

       
Additional items you may want to bring: 

Blankets, lawn chairs, soda & additional snacks!  
 

This is a free event exclusively for the residents of 
The Ocotillo Community Association. 

No Pets Please.

HAPPY 
EASTER

JOIN US FOR 
EASTER BRUNCH
Chef’s Inspired Menu

Sunday, April 21st, 2019
10:00am-2:00pm

Phoenix-Chandler at Ocotillo
1200 W. Ocotillo Rd. 
Chandler, AZ 85248

www.holidayinnchandler.com

Call for Reservations
480-203-2121

$18 for Adults | $10 for Children 
Children age 8 and under are free

Sponsored by:
Premier

Community Management
&

The Ocotillo
Community Association
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Memorial Day is a time to honor 
those who defended our country 
with their lives. For those veterans, 
soldiers and first responders who 
put others before themselves—for 
those ancestors, friends and loved 
ones that helped make our coun-
try the bastion of freedom that it 
is today.

With time, Memorial Day has 
also become a day for celebrating 
the start of summer: for BBQs, for 
swimming, for other carefree fun. 
Unfortunately, the real meaning of Memorial Day is often lost 
in the middle of all this celebrating. In remembrance of what 
Memorial Day truly stands for, here are ways that you and your 
family can honor the true spirit of this patriotic holiday.

Fly the American Flag
Of all days to fly the flag, Memorial 
Day is among the most important. 
Because Memorial Day is tradition-
ally a day of mourning, etiquette 
dictates the flag should remain at 
half-staff from sunrise until noon 
(to honor our fallen heroes), and full-staff for the remainder of 
the day (to honor our living veterans). However, remember the 
American flag should always fly higher than all others, including 
state and county flags.

Visit a Cemetery or War Memorial
Memorial Day is a day to celebrate 
the courage of our fallen veterans. 
Whether it belongs to a family 
member, a friend, or even a strang-

er, decorating the graves of American soldiers with flowers or 
flags is a meaningful way to show that you care. You can find the 
closest VA National Cemeteries for Memorial Day Ceremony by 
visiting the U.S. Dept. of Veteran Affairs website.  

Send a Care Package or Make a Financial Donation
Sending a care package to a soldier in the armed forces is a pow-
erful way to show you appreciate their service and sacrifices. 
Friends, family and even strangers can benefit from the thought 
and your generosity. Including a handwritten letter will only 
make the gesture that much more moving. Organizations like 
Operation Gratitude, operationsgratitude.com, will help you 
with the process.

Veterans and pro-veteran organiza-
tion are always in need of financial 
support. Visit Charity Navigator, 
charitynavigator.org, for more in-
formation.

Attend a Memorial Service
Nearly every city has some sort 
of Memorial Day celebration—
whether it be a parade, a picnic, 
a concert or a formal ceremony. 
Show your support by joining your 
community in celebration of our soldiers both fallen and living.

Personally Thank a Veteran
A personal “Thank You” to those who served our country is a 
heartfelt way to express your respect and gratitude. If you don’t 
have a family or friend involved in the military, you can visit a 
local veteran’s hospital and show your appreciation face-to-face. 
A small gesture like flowers, a card or baked goods will make 
the experience all the more special.

Observe a Minute of Silence at 3 p.m.
The National Moment of Remembrance was established in 
2000 to commemorate those we honor on Memorial Day. At 3 
p.m. local time, take a moment to reflect on the sacrifices and 
bravery of the soldiers that served to safeguard the integrity of 
our great nation.

Help Preserve Soldiers’ Legacies
Have a family member or friend who served or is serving in 
the military? Whether it be over the phone or in person, take 
a moment to sit down with them to share in their stories. Not 
only is this a kind gesture, you’re certain to learn a great deal. 
Recording these stories on tape or on paper is a useful way to 
help preserve the valiant efforts of our country’s many heroes.

Volunteer
Donating your time to veterans and veteran causes in need is an 
incredibly thoughtful tribute to our nation’s’ soldiers. You can 
learn more about volunteering by visiting The United Service 
Organization’s website, volunteers.uso.org, or The U.S. Dept. 
of Veteran Affairs’, volunteer.va.gov, volunteer site.

Buy And Wear a Red Poppy
The red poppy has come to symbolize soldiers and the great 
sacrifices they’ve all had to make. To benefit soldiers and various 
veteran agencies, purchase a red poppy and display it proudly 
on Memorial Day. It’s a touching way to outwardly show your 
support. Visit emblem.legion.org/Poppy-Shop/products/1330/ 
for Poppy Day products.

Ways You Can Honor American Heroes This Memorial Day 
May 27, 2019
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US Casualties By War

American Revolution (1775-1783)
Total servicemembers 217,000
Battle deaths 4,435
Nonmortal woundings 6,188

War of 1812 (1812-1815)
Total servicemembers 286,730
Battle deaths 2,260
Nonmortal woundings 4,505

Indian Wars (approx. 1817-1898)
Total servicemembers 106,0001
Battle deaths 1,0001

Mexican War (1846-1848)
Total servicemembers 78,718
Battle deaths 1,733
Other deaths in service (nontheater) 11,550
Nonmortal woundings  4,152

Civil War (1861-1865)
Total servicemembers (Union) 2,213,363
Battle deaths (Union) 140,414
Other deaths in service (nontheater) (Union) 224,097
Nonmortal woundings (Union) 281,881
Total servicemembers (Conf.) 1,050,000
Battle deaths (Conf.) 74,524
Other deaths in service (nontheater) (Conf.) 59,2972
Nonmortal woundings (Conf.) unknown

Spanish-American War (1898-1902)
Total servicemembers 306,760
Battle deaths 385
Other deaths in service (nontheater) 2,061
Nonmortal woundings 1,662

World War I (1917-1918)3
Total servicemembers 4,734,991
Battle deaths 53,402
Other deaths in service (nontheater) 63,114
Nonmortal woundings 204,002
Living veterans 0

World War II (1940-1945)3
Total servicemembers 16,112,566
Battle deaths 291,557
Other deaths in service (nontheater) 113,842
Nonmortal woundings 671,846
Living veterans 1,711,0001

Korean War (1950-1953)
Total servicemembers 5,720,000
Serving in-theater 1,789,000
Battle deaths 33,739
Other deaths in service (theater) 2,835
Other deaths in service (nontheater) 17,672
Nonmortal woundings 103,284
Living veterans 2,275,000

Vietnam War (1964-1975)
Total servicemembers 8,744,000
Serving in-theater 3,403,000
Battle deaths 47,434
Other deaths in service (theater) 10,786
Other deaths in service (nontheater) 32,000
Nonmortal woundings 153,303
Living veterans 7,391,0001,6

Gulf War (1990-1991)
Total servicemembers 2,322,000
Serving in-theater 694,550
Battle deaths 148
Other deaths in service (theater) 235
Other deaths in service (nontheater) 1,565
Nonmortal woundings 467
Living veterans 2,244,5831,6

America’s Wars Total (1775–1991)
Military service during war 41,892,128
Battle deaths 651,031
Other deaths in service (theater) 308,800
Other deaths in service (nontheater) 230,254
Nonmortal woundings 1,430,290
Living war veterans 16,962,0004
Living veterans 23,234,000

Global War on Terror 5
Total Servicemembers (Worldwide) (as of Sept. 2011) 1,315,609
Deployed to Iraq (Operation New Dawn) 
(as of Dec. 31, 2011) 0
Deployed to Iraq and Syria (Operation Inherent Resolve) 
(as of 2017) 4,000-6,0007
Deployed to Afghanistan (Operation Enduring Freedom) 
(as of Dec. 2014) 0
Deployed to Afghanistan (Operation Freedom’s Sentinel) 
(as of Aug. 2017) ~11,0007
Battle Deaths 6,930
Other Deaths (In Theater) 1,378
Non-mortal Woundings 52,566

1. Estimate based upon new population projection methodol-
ogy.

2. Estimated figure. Does not include 26,000-31,000 who died 
in Union prisons.

3. Years of U.S. involvement in war.
4. Total will be more than sum of conflicts due to no “end date” 

established for Persian Gulf War.
5. October 7, 2001 through May 29, 2012 (unless otherwise 

indicated). Operation Iraqi Freedom, Operation Enduring 
Freedom, Operation New Dawn.

6. Defense Manpower Data Center (DMDC) estimate, as of 
4/09, does not include those still on active duty and may 
include veterans who served in Iraq and Afghanistan.

7. The Pentagon no longer discloses the exact numbers of troops 
deployed to fight the Global War on Terror.

Info courtesy of the Department of Defense and Veterans Administration.
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Ocotillo Golf Club 
Clubhouse Dr. 
Ocotillo Grille   480-917-6660 
The Ocotillo Golf Club Pro Shop  480-917-6660

South side of Queen Creek between Alma School and  
Dobson Rds. (West of Fire Station 5) 
Craig Lloyd Agency American Family Insurance    480-899-8549 
Edward Jones - Vicki Paez     480-855-3926 
Huser Law Firm     602-275-3999 
Toll Plus LLC     480-917-2100

The Falls @ Ocotillo 
SW Corner of Alma School Rd & Queen Creek Rd 
Advanced Back and Neck Care  480-814-7115 
Chamberlain Orthodontics   480-899-9423 
Chandler Dental Health  480-899-6677 
Chase Bank    480-890-6500 
Coldwell Banker  480-899-1808 
Edward Jones Investment   480-899-7171 
El Bella Salon & Day Spa    480-988-6063 
Equity Title Agency       480-722-9429 
Farmboy    480-361-2153 
Green Corner Restaurant  480-835-2313 
Greystone Title Agency    480-624-8610 
Keegan’s       480-814-0003 
Kinderbugs Academy   480-899-3130 
Lapels Dry Cleaning   480-963-2223 
Pei Wei asian Diner        480-812-2230 
Spenga   480-237-4500 
Starbucks                                                         480-899-9295 
Stone & Vine Urban Italian     480-659-7438 
The Casual Pint         888-572-5823

NW Corner Alma School & Ocotillo Rd 
D’Vine Wine Bar & Bistro   480-782-5550 
Grand Nails     480-900-7777 
Holiday Inn at Ocotillo   480-203-2121

Downtown Ocotillo 
SW Corner Queen Creek & Dobson Rd 
Casa del Nino Bilingual Montessori School   480-963-2550 
Cherish Farm Fresh Eatery   480-350-8433 
CHoP Mesquite Grill   480-821-0009 
First Arizona Title Company      480-385-6500 
Humble Pie   480-307-9412 
Keystone Law Firm    480-209-6942 
Keystone Wealth Partners    480-782-1034 
Lawrence Commercial Properties    480-664-2577 
Leidan Mitchell Salon & Spa   480-857-4200 
Phoenix ER and Medical Hospital   480-284.5867 
Press Coffee Roasters  480-699-6239 
Realty Executives  480-963-6000 
Rock Lobster   480-821-9000 
Stephanie Walker, DDS   480-855-8900 

The Living Room   480-855-2848 
Vinum 55   480-477-3920

Ocotillo Fiesta  
SE Corner Alma School Rd & Queen Creek Rd 
Albertsons   480-899-7102 
Albertsons Compass Bank   480-821-1917 
Bank of America   480-726-3630 
Belle Vie Salon Studios   480-378-0100 
Delia’s Cleaners   480-855-9270 
Dominos Pizza   480-786-3338 
Great Clips   480-855-5619 
HD Brow & SkinRX  480-843-4110 
Hi-health   480-857-8825 
Mattress Firm       480-889-2233 
Maxliving     480-454-8883 
Michael’s Creative Jewelry    480-857-9600 
Moon China Chinese Bistro       480-855-8550 
Kokomo Frozen Yogurt             480-786-4517 
Kumon (Math, Reading, Success)     480-895-9530 
McDonalds   480-857-8711 
Mikado Sushi   480-726-0255 
Nationwide Vision   480-917-8964 
Ocotillo Dental Care   480-855-1994 
Papa Chevo’s Taco Shop   480-899-0330 
Pet Club (Natural Pet Food)   480-821-7387 
Sarah’s Hallmark   480-963-8229 
State Farm Insurance   480-855-0665 
Subway   480-726-9015 
Vera’s Nails & Spa   480-899-1911 
Vida Mae’s Salon  480-802-0222

The Ocotillo Professional Building 
NW Corner Sandpiper & Alma School Rd 
Blacker Orthodontics   480-917-7977 
Foothills Sports Medicine Physical Therapy   480-782-7831 
Foot and Ankle Clinics of AZ   480-917-2300 
Ocotillo Lakes Dental Health     480-878-5570  
Ocotillo Family Medicine, PLLC   480-814-1100 
San Tan Foot and Ankle, PLC   480-917-2300

The Fountains @ Ocotillo  
SW Corner Desert Gull & Alma School Rd 
Aztec Optical   480-786-6086 
Clique Hiring Solutions                 480-223-9049 
Cosmetic Surgical Art Center   480-814-1112 
Fiesta Dental   480-726-0360 
Fountains Family Care   480-222-8083 
Giammarco Law Offices   480-722-0103 
Keller Williams Legacy One Realty   480-444-7200 
LPL Financial CPA   480-722-0202 
Next Title   480-385-7200 
Ocotillo Eyecare                 480-812-3937 
Premier Community Management   480-704-2900 
Rise Rehabilitation Specialist         480-899-9829 

supporT loCal, sHop oCoTillo…
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Security Title Agency   480-838-8788 
Swagel Wooton Hiatt Eye Center   480-786-3937 
Wells Fargo Advisors   480-722-2468

Aquila Ocotillo  
SE Corner Price and Queen Creek Rd 
Alta Cima Corporation         480-568-8200 
Aquila Dental   480-812-2800 
Chandler Neurology and Sleep DO Associates PC  480-722-0239 
Chandler Psychiatry, PLLC   480-722-0239 
East Valley Compassionate Counseling   480 772-5522 
Gallego Allstate Agency   480-820-0808 
Goldbahr Real Estate   480-786-3874 
Healing Management Company    480-565-6671 
Invenio Search Group   480-855-2305 
ITainium   480-718-9306 
The Attorneys for Freedom Law Firm                   480-755-7110 
No Place Like Home Care, LLC   480-239-4326 
Redstone Mortgage  480 759-1500 
Ross Campbell Realty   480-755-1599 
Sexton Counseling Services   480-725-3207 
The Lakeside Suites at Ocotillo   480-855-2300

The Shops at Ocotillo Village 
SW Corner of Ocotillo Rd & Alma School Rd 
Black Rock Coffee Co.             480-219-2122 
Coconut’s Fish Café                 480-247-7900 

Fired Pie                                    480-207-7076 
NextCare Arizona, LLC  480-300-0807 
Tropical Smoothie Café          480-659-3285

Ocotillo Shopping Center  
SW Corner of Powell Way & Alma School Rd 
A-1 Dry Cleaning & Alterations   480-802-2115 
Advanced Laser & Eye Care   480-632-2020 
Bonworth   480-883-8434 
Dignity Veterinary Service  480-508-4878 
H & R Block   480-802-4203 
Hyderabad Biryani House    480-508-4475 
Iora Primary Care    480-447-4244 
Jones Family Dentistry   480-895-9331 
Kelly’s Nails & Spa   480-833-8396 
McDonalds  480-895-5413 
More Than A Groomer            480-659-8474 
Ocotillo Barber Shop   480-895-5548 
Papa John’s   480-505-1704 
Precious Elements Jewelry & Coin  480-659-6984 
Safeway   480-883-0255 
State Farm  - Debbie Wiltse   480-792-9468 
The Salon at Ocotillo   480-883-8648 
The UPS Store   480-833-0804 
Video Conversion Experts   480-659-0756 
Washington Federal Savings   480-895-4045 
Zounds Hearing Aids  480-899-1239

OcotilloThe

Community Association Magazine
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Adverse and averse
Adverse means harmful or unfavorable: “Adverse market condi-
tions caused the IPO to be poorly subscribed.” Averse refers to 
feelings of dislike or opposition: “I was averse to paying $18 a 
share for a company that generates no revenue.”

Affect and effect
Verbs first. Affect means to influence: “Impatient investors af-
fected our roll-out date.” Effect means to accomplish some-
thing: “The board effected a sweeping policy change.” How 
you use effect or affect can be tricky. For example, a board 
can affect changes by influencing them and can effect changes 
by directly implementing them. Bottom line, use effect if you’re 
making it happen, and affect if you’re having an impact on some-
thing that someone else is trying to make happen.

As for nouns, effect is almost always correct: “Once he was fired 
he was given 20 minutes to gather his personal effects.” Af-
fect refers to an emotional state, so unless you’re a psychologist 
you probably have little reason to use it.

Bring and take
Both have to do with objects you move or carry. The differ-
ence is in the point of reference: you bring things here and 
you take them there. You ask people to bring something to you, 
and you ask people to take something to someone or somewhere 
else.

Compliment and complement
Compliment means to say something nice. Complement means 
to add to, enhance, improve, complete, or bring close to perfec-
tion.

Criteria and criterion
“We made the decision based on one overriding criteria,” sounds 
fairly impressive but is also wrong.Remember: one criterion, 
two or more criteria. Or just use “reason” or “factors” and you 
won’t have to worry about getting it wrong.

Discreet and discrete
Discreet means careful, cautious, showing good judgment: “We 
made discreet inquiries to determine whether the founder was 
interested in selling her company.”Discrete means individual, 
separate, or distinct: “We analyzed data from a number of dis-
crete market segments to determine overall pricing levels.” And 
if you get confused, remember you don’t use “discretion” to 
work through sensitive issues; you exercise discretion.

Elicit and illicit
Elicit means to draw out or coax. Think of elicit as the mild-
est form of extract. If one lucky survey respondent will win a 
trip to the Bahamas, the prize is designed to elicit responses. Il-
licit means illegal or unlawful.

Farther and further
Farther involves a physical distance: “Florida is farther from 
New York than Tennessee.” Further involves a figurative dis-
tance: “We can take our business plan no further.”

Fewer and less
Use fewer when referring to items you can count, like “fewer 
hours” or “fewer dollars.”

Use “less” when referring to items you can’t (or haven’t tried to) 
count, like “less time” or “less money.”

Imply and infer
The speaker or writer implies, which means to suggest. The 
listener or reader infers, which means to deduce, whether cor-
rectly or not. So I might imply you’re going to receive a raise. 
And you might infer that a pay increase is imminent. 

Insure and ensure
This one’s easy. Insure refers to insurance. Ensure means to 
make sure. While there are exceptions where insure is used, the 
safe move is to use ensure
when you will do everything possible to make sure something 
happens.

Irregardless and regardless
Irregardless appears in some dictionaries because it’s widely used 
to mean “without regard to” or “without respect to”... which is 
also what regardless means. In theory the ir-, which typically 
means “not,” joined up with regardless, which means “without 
regard to,” makes irregardless mean “not without regard to,” or 
more simply, “with regard to.” Which probably makes it a word 
that does not mean what you think it means. So save yourself a 
syllable and just say regardless.

Number and amount
Use number when you can count what you refer to: 
“The number of subscribers who opted out increased last 
month.” Amount refers to a quantity of something that can’t be 
counted: “The amount of soda consumed at our last company 
picnic was staggering.”
Of course it can still be confusing: “I can’t believe the number of 
sodas I drank,” is correct, but so is, “I can’t believe the amount 
of soda I drank.” The difference is you can count sodas, but soda 
is an uncountable total and makes amount the correct usage.

Precede and proceed
Precede means to come before. Proceed means to begin or 
continue. Where it gets confusing is when an -ing comes into 
play. “The proceeding announcement was brought to you by...” 
sounds fine, but preceding is correct since the announcement 
came before. If it helps, think precedence: anything that takes 
precedence is more important and therefore comes first.

Incorrectly Used Words 



Principal and principle
A principle is a fundamental: “Our culture is based on a set of 
shared principles.” Principal means primary or of first impor-
tance: “Our startup’s principal is located in NYC.” (Sometimes 
you’ll also see the plural, principals, used to refer to executives 
or relatively co-equals at the top of a particular food chain.)
Principal can also refer to the most important item in a par-
ticular set: “Our principal account makes up 60% of our gross 
revenues.”

Principal can also refer to money, normally a sum that was bor-
rowed, but can be extended to refer to the amount you owe 
-- hence principal and interest.

If you’re referring to laws, rules, guidelines, ethics, etc., use prin-
ciple. If you’re referring to the CEO or the president (or an in-
dividual in charge of a high school), use principal.

Slander and libel
Don’t like what people say about you? Like slander, libel refers to 
making a false statement that is harmful to a person’s reputation. 
The difference lies in how that statement is expressed. Slander-
ous remarks are spoken while libelous remarks are written and 
published (which means defamatory tweets could be considered 
libelous, not slanderous). Keep in mind what makes a statement 
libelous or slanderous is its inaccuracy, not its harshness. No 
matter how nasty a tweet, as long as it’s factually correct it can-
not be libelous. Truth is an absolute defense to defamation; you 
might wish a customer hadn’t said something derogatory about 
your business... but if what that customer said is true then you 
have no legal recourse.

And now for those dreaded apostrophes:

It’s and its
It’s is the contraction of it is. That means it’s doesn’t own any-
thing. Here’s an easy test to apply. Whenever you use an apostro-
phe, un-contract the word to see how it sounds. Turn it’s into it 
is: “It’s sunny,” becomes, “It is sunny.”

They’re and their
Same with these: They’re is the contraction for they are. 
Again, the apostrophe doesn’t own anything. We’re going 
to their house, and I sure hope they’re home.

Who’s and whose
“Whose password hasn’t been changed in six months?” is cor-
rect. Use the non-contracted version of who’s, like, “Who is 
(the non-contracted version of who’s) password hasn’t been 
changed in six months?” and you will see it is incorrect..

You’re and your
One more. You’re is the contraction of you are. Your means you 
own it; the apostrophe in you’re doesn’t own anything.

Info courtesy of LinkedIn.com

• Kitchens • Bathrooms

• Carpentry • Drywall

• Painting • Tile

480.236.2962
RCKCONSTRUCTIONLLC.COM

RESIDENTIAL • COMMERCIAL • REMODELING
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1.  Nine-tenths of all solid waste in the United States does not 
get recycled.

2.  Landfills are among the biggest contributors to soil pollu-
tion – roughly 80% of the items buried in landfills could be 
recycled.

3.  Although 75% of America’s waste is recyclable, we only re-
cycle around 30% of it. 

4.  A single recycled plastic bottle saves enough energy to run 
a 100-watt bulb for 4 hours. It also creates 20% less air pol-
lution and 50% less water pollution than would be created 
when making a new bottle.

5.  Recycling plastic saves twice as much energy as it takes to 
burn it.

6.  It only takes 5 recycled plastic bottles to make enough fi-
berfill to stuff a ski jacket.

7.  Motor oil never wears out, it just gets dirty – and it can be 
recycled.

8.  The U.S. recycling rate is around 34.5%. If we’re able to get 
the rate to 75%, the effect will be like removing 50 million 
passenger cars from U.S. roads.

9.  Over 11 million tons of recyclable clothing, shoes, and tex-
tiles make their way into landfills each year.

10.  The leading cities for recycling in the US are (#1) San 
Francisco, CA (#2) Boston, MA (#3) Chicago, IL (#4) 
Denver, CO and (#5) Portland, OR.

11.  The leading countries for recycling rates are: (#1) Swit-
zerland [52%] (#2) Australia [49.7%] (#3) Germany [48%] 
(#4) Netherlands [46%] and (#5) Norway [40%]. The 
United States comes in around 31.5%.

12.  9 out of 10 people said they would recycle if it were “easier”.

13. Studies indicate that women on average typically express 
more concern for the environment and are more likely to 
recycle than men.

14. The United States throws away $11.4 billion worth of recy-
clable containers and packaging every year.

15.  In the United States, we throw away 2.5 million plastic 
bottles every hour – about 42,000 per minute, or about 695 
per second. 

16.  It takes 500 years for average sized plastic water bottles to 
fully decompose.

17.  The amount of plastic film and wrap produced annually 
could shrink-wrap the state of Texas.

18.  The energy it takes to make 1.5 million tons of plastic could 
power 250,000 homes.

19.  There are 25 trillion pieces of plastic debris in the ocean. 
Of that, 269,000 tons float on the surface, while some four 
billion plastic microfibers per square kilometer litter the 
deep sea.

20.  According to a study done by the University of Georgia, 18 
billion pounds of plastic trash winds up in our oceans each 
year. To put that in perspective, it’s enough trash to cover 
every foot of coastline around the world with five full trash 
bags of plastic…compounding every year.

21.  Plastics cause more than 80% of the negative effects on ani-
mals associated with ocean trash.

22.  Over 100,000 marine animals die every year from plastic 
entanglement and ingestion.

 

23.  Glass bottles take 4,000 years to decompose.

24.  Glass, like aluminum, is infinitely recyclable – without any 
loss in purity or quality.

25.  Glass bottles have been reduced in weight by approximately 
40% over the past 30 years.

26.  Recycled glass is substituted for up to 95% of raw materials.
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27.  An estimated 80% of all glass containers recovered for re-
cycling are re-melted in furnaces and used to manufacture 
of new glass containers.  

28.  Glass container manufacturers hope to achieve 50 percent 
recycled content in the manufacture of new glass bottles. 
This achievement would save enough energy to power 
21,978 homes for one year and while removing over 181 
tons of waste from landfills monthly.

29.  Americans use 65 billion aluminum soda cans each year.

30.  In only three months, enough aluminum cans are thrown 
out in the United States to rebuild all of our commercial air 
fleets.

31.  Aluminum cans make up less than 1% of waste in the Unit-
ed States because they are the #1 recycled item.

32.  There is no limit to the number of times you can recycle an 
aluminum can.

33.  After recycling, an aluminum can is usually repurposed 
within 60 days.

34.  Recycling just two aluminum cans save the same amount of 
energy it takes to power a PC for a single workday.

35.  You can make 20 new cans from recycled material using 
the same amount of energy that it takes to make 1 brand 
new can.

  

36.  While the United States celebrates the holidays, Americans 
produce an additional 5 million tons of waste (four mil-
lion of the 5 million tons consisting of wrapping paper and 
shopping bags).

37.  The majority of the 4 million tons of junk mail that Ameri-
cans receive annually ends up in landfills.

38.  The energy used to create and distribute junk mail in the 
US for one day could heat 250,000 homes.

39.  On average, Americans use 650 pounds of paper a year. 
Each.

40.  U.S. businesses use around 21 million tons of paper every 
year.

41.  The United States throws out the amount of office paper 
it would take to build a 12-foot wall from Los Angeles to 
New York City (2,794 miles).

42.  Americans make nearly 400 billion photocopies a year, 
which comes out to 750,000 copies every minute.

43.  The average office worker in the United States goes through 
roughly 500 disposable cups annually.

44.  Making new paper from recycled materials uses less energy 
than producing paper from virgin tree products and leaves 
more trees to absorb excess carbon dioxide.

45.  For every 1 ton of paper that’s produced, roughly 390 gal-
lons of oil is used to make it.

46.  1 trillion pages of paper equal 8.5 million acres of trees. 
That is an area greater than the state of Maryland.

47.  2,000 pounds (or 1 ton) of recycled paper helps to save over 
350 gallons of oil, 17 trees, and a large portion of landfill 
space.

48.  A single American consumes roughly two trees annually in 
paper products.

49.  Of the 62 million newspapers printed daily in the United 
States, 44 million will be thrown away (roughly 500,000 
trees).

50.  If 1/10 of all discarded American newspapers were recycled 
annually, approximately 25 million trees would be saved.

Info courtesy of rubiconglobal.com
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E-waste refers to electronic waste. E-waste recycling is the reuse 
and reprocessing of electrical and electronic equipment of any 
type that has been discarded or regarded as obsolete. Some of the 
common E-wastes include: home appliances such as televisions, 
air conditioners, electric cookers and heaters, air condoners, 
fans, DVDs, Radios and microwaves among others; information 
technology equipments such as computers, mobile phones, lap-
tops, batteries, circuit boards, hard disks, and monitors among 
others; and other electronic utilities such as leisure, lighting, and 
sporting equipments. Recycling of e-waste is a growing trend 
and was initiated to protect human and environmental health 
mainly due to the widespread environmental pollution impacts 
of e-waste.

Step-by Step Process of E-waste Recycling
The e-waste recycling process is highly labor intensive and goes 
through several steps. Below is the step-by-step process of how 
e-waste is recycled,

1. Picking Shed
 When the e-waste items arrive at the recycling plants, the 

first step involves sorting all the items manually. Batteries are 
removed for quality check.

2. Disassembly
 After sorting by hand, the second step involves a serious labor 

intensive process of manual dismantling. The e-waste items 
are taken apart to retrieve all the parts and then categorized 
into core materials and components. The dismantled items 
are then separated into various categories into parts that can 
be re-used or still continue the recycling processes.

3. First size reduction process
 Here, items that cannot be dismantled efficiently are shred-

ded together with the other dismantled parts to pieces less 
than 2 inches in diameter. It is done in preparation for further 
categorization of the finer e-waste pieces.

4. Second size reduction process
 The finer e-waste particles are then evenly spread out through 

an automated shaking process on a conveyor belt. The well 
spread out e-waste pieces are then broken down further. At 
this stage, any dust is extracted and discarded in a way that 
does not degrade the environmentally.

5. Over-band Magnet
 At this step, over-band magnet is used to remove all the mag-

netic materials including steel and iron from the e-waste de-
bris.

6. Non-metallic and metallic components separation.

 The sixth step is the separation of metals and non-metallic 
components. Copper, aluminum, and brass are separated 
from the debris to only leave behind non-metallic materials. 
The metals are either sold as raw materials or re-used for fresh 
manufacture.

7. Water Separation.
 As the last step, plastic content is separated from glass by use of 

water. One separated, all the materials retrieved can then be 
resold as raw materials for re-use. The products sold include 
plastic, glass, copper, iron, steel, shredded circuit boards, and 
valuable metal mix.

E-cycle components re-use
1. Plastic. All the plastic materials retrieved are sent to recy-

clers who use them to manufacture items such as fence posts, 
plastic sleepers, plastic trays, vineyard stakes, and equipment 
holders or insulators among other plastic products.

2. Metal. Scrap metals materials retrieved are sent to recyclers to 
manufacture new steel and other metallic materials.

3. Glass. Glass is retrieved from the Cathode Ray Tubes (CRTs) 
mostly found in televisions and computer monitors. Extract-
ing glass for recycling from CRTs is a more complicated task 
since CRTs are composed of several hazardous materials. 
Lead is the most dangerous and can adversely harm human 
health and the environment. Tubes in big CRT monitors 
can contain high levels of lead of up to 4 kilograms. Other 
toxic metals such as barium and phosphor are also contained 
in CRT tubes. To achieve the best environmentally friend-
ly glass extraction, the following steps ensure a specialized 
CRT recycling:

•  Manual separation of the CRT from the television or moni-
tor body

•  Size reduction process where the CRT is shredded into 
smaller pieces. Dust is eliminated and disposed in an envi-
ronmentally friendly way.

•  All metals are removal through over-band magnets, where 
ferrous and non-ferrous components are eliminated from the 
glass materials.

• A washing line is then used to clear oxides and phosphors 
from the glass

What is E-waste Recycling?
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•  Glass sorting is the final step whereby leaded glass is sepa-
rated from non-leaded glass. The extracts can then be used 
for making new screens.

4. Mercury. Mercury containing devices are sent to mercury re-
cycling facilities that uses a specialized technology for elimi-
nation for use in dental amalgams and metric instruments, 
and for fluorescent lighting. Other components such as glass 
and plastics are re-used for manufacture of their respective 
products.

5. Printed Circuit Boards. Circuit boards are sent to specialized 
and accredited companies where they are smelted to recover 
non-renewable resources such as silver, tin, gold, palladium, 
copper and other valuable metals.

6. Hard Drives. Hard drives are shredded in whole and pro-
cessed into aluminum ingots for use in automotive industry.

7. Ink and Toner Cartridges. Ink and toner cartridges are taken 
back to respective manufacturing industries for recycling. 
They are remanufactured while those that can’t are separated 
into metal and plastic for re-use as raw materials.

8. Batteries. Batteries are taken to specialized recyclers where 
they are hulled to take out plastic. The metals are smelted is 
specialized conditions to recover nickel, steel, cadmium and 
cobalt that are re-used for new battery production and fabri-
cation of stainless steel.

Batteries are taken to specialized recyclers where they are hulled 
to take out plastic. The metals are smelted is specialized condi-
tions to recover nickel, steel, cadmium and cobalt that are re-
used for new battery production and fabrication of stainless steel.

Info courtesy of conserve-energy-future.com

Where to 
Recycle 
E-Waste
Wondering how to recycle 
electronics you no longer use 
or need? We’ve collected a list 
of resources that can help. Please check websites for drop-off 
or collection times and any conditions that apply (some are for 
specific city residents only, some accept specific equipment only, 
some require a small fee).

AZ StRUT (Students Recycling Used Technology), azstrut.
org, teaches students to refurbish useable equipment, and WesT-
ech Recyclers, westechrecyclers.com, will recycle the rest.

Best Buy offers an electronics recycling program.
Desert Computer Solutions, desertcomputersolutions.net, comes 
to your location to pick up products and disassemble them into 
basic components, which are then sent to appropriate processing 
facilities. They will recycle: desktop computers, tablet PCs, lap-
tops, copiers, projectors, smartphones, hard drives, networking 
equipment, laptop batteries, cables, printers, computer accesso-
ries, monitors and more.

Quill.com, quill.com, recycles ink and toner.

Staples recycles laptops, wireless routers and other hardware—
plus ink and toner.

Call2Recycle program is a free and easy way for earth-con-
scious folks to get rid of your old batteries and cell phones. Visit 
call2recycle.org/locator/ to find a drop off location near you. 
Here’s what I found when I entered Chandler AZ, 85248:

Lowes, 4300 S Arizona Ave, Chandler, AZ 85248 
480-883-2200 
Accepts: Rechargeable Batteries and Cell Phones 

The Home Depot, 4141 S Arizona Ave, Chandler, AZ 85248 
480-802-7117 
Accepts: Rechargeable Batteries and Cell Phones 

City of Chandler-Solid Waste Services, 955 E Queen 
Creek Rd,Chandler, AZ 85286 
480-782-3510 
Accepts: Rechargeable Batteries and Cell Phones 

Sears, 3177 Chandler Village Dr, Chandler, AZ 85226 
480-855-2800 
Accepts: Rechargeable Batteries and Cell Phones 
 
Info courtesy of raisingarizonakids.com
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Home and landsCape…
THE OCOTILLO COMMUNITY 
ASSOCIATION

Facility Maintenance 
Department

We will be stocking fish soon, so keep an 
eye out for the big semi! We stock twice a 
year, in the spring and fall, and will stock 
up to six different species. Typically, 
we stock Goldfish, Israeli Carp, White 
Amur, Catfish, and Redear. Each species 
is stocked for specific reasons so, if you 
plan on fishing, remember to practice a 
catch and release policy and please return 
them back to their habitat.  

Also remember, our lake system is a 
reservoir storing high quality A+ 
reclaimed water and is used mainly for 
irrigation purposes. Therefore, you may 
witness some f luctuations in the water 
level throughout the seasons, as the 
demand for watering the landscaping 
changes.

On occasion, we find unsecured boats, 
f loating around the lakes. When we find 
them, we pull them from the water and 
store them at our shop. If you happen 
to lose your boat, please contact us to 
retrieve it. We will ask for a description 
and address and arrange for pickup. 

Should you have any questions or 
concerns about the lake system, feel free 
to contact the FMD at 480-802-7669 or 
email Frank Rockwell, FMD Supervisor 
at f.rockwell@oca-az.com.    

Frank Rockwell, 
FMD Supervisor

Algae and Reclaimed Water
By Frederick A. Amalfi, Ph.D., C.L.M.
Aquatic Consulting & Testing, Inc.

Water is precious and can be expensive. Using reclaimed water to supply a lake 
is economically and environmentally a good practice. Reclaimed water is far less 
expensive than domestic (tap) water and re-using it helps defers some of the cost 
of treatment.  Using reclaimed water allows us to use well water and canal water 
(originating from lakes and rivers) for production of clean drinking water.  

However, reclaimed water also contains much more nitrogen and phosphorus than 
most well and surface water sources.  Nitrogen and phosphorus are essential plant 
nutrients. Algae are aquatic plants and use the nitrogen and phosphorus to grow.  Add 
ample sunlight and warm weather to the nutrient-laden reclaimed water and you 
have provided the perfect medium for algae growth.

Algae Found in Reclaimed Water Lakes

A wide variety of algae grow in reclaimed water lakes. Some of them can grow 
quickly and densely, a condition referred to as an algal bloom.  Some of the 
common bloom formers are described below.  These do occasionally form in the 
lakes at Ocotillo; especially during the summer. Photomicrographs shown are 400X 
magnification unless otherwise shown

Microcystis: This blue-green (cyanophyte) alga is composed of hundreds to 
thousands of cells held together in a gelatinous mass (colony). It tends to make 
the water appear turbid from little light green colored specks that are actually the 
colonies that can be observed with the naked eye. It often f loats to the surface and 
accumulates downwind creating a green paint-like film on the water surface. In 
extreme cases, the lower layers of the f loating mass can begin to decompose, creating 
very displeasing odor.  Management of the algal masses usually involves application 
of a copper-based algaecide containing a surfactant. The surfactant helps dissolve the 
mucilage and allows the copper to penetrate and kill the individual cells.  Granular or 
liquid peroxide products are often used to destroy odors of decomposing Microcystis 
masses. 

Cladophora: Cladophora is a 
green (chlorophyte) alga that 
grows in long filaments. The 
alga prefers f lowing waters 
and attaches to rocks and 
other surfaces. Its frequently 
is found in streams and in 
waterfalls.
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Botryococcus: This alga is also composed of hundreds to 
thousands of cells. They do not have a dominant gelatinous 
covering, but do have strands of protoplasm that connect 
colonies together. They can form downwind masses similar 
to Microcystis.   Depending on environmental conditions, the 
pigment ratio in the cells can change and causes the colonies 
to appear green, yellow, orange, red, or brown. The algal 
assemblage can be rather stricken to the eye. Management of the 
masses usually involves applications of copper-based algaecide 
or peroxide based product. 

Spirogyra: The filaments can be found free-f loating in the 
water, attached to rocks, clumped in masses on the lake bottom, 
or in f loating masses on the lake surface. The alga has a unique 
spiraled chloroplast. Copper and peroxide based algaecides, and 
mixes of copper and diquat dibromide herbicide are common 
treatment options.  

Lingbya/Oscillatoria: These are two closely related (perhaps 
identical) blue-green algae forms that are highly resistant to 
chemical treatments. They can be found in masses or clumps, 
carpets, or columns along a lake edge or growing on the 
bottom sediment. Fish as tilapia and grass carp (White Amur) 
will sometimes consume masses of the algae. Copper-based 
algaecides with diquat dibromide, enzymes, and/or bacteria are 
often used for management.

Aphanizomenon: The filaments of the algae are found 
laterally joined or clumped together in masses. They tend to 

f loat to the water surface, sometimes covering an entire lake or 
pond. Aquatic herbicide treatment is quite similar to that used 
for Microcystis. 

Prymnesium parvum: This 
and related species are the dreaded 
“golden algae” responsible for 
many fish kills in central Arizona 
over the last decade. Under 
certain environmental situations, 
the alga produces toxins that 
destroy unprotected cells as those 
comprising most competing algae species. The toxin causes 
the cells to rupture. Unfortunately, because they are the site of 
oxygen absorption, unprotected cells are found in the gill tissue 
of fish. The toxin causes the gill cells to rupture and the fish dye 
of asphyxiation. Careful monitoring of lake waters is required 
from late September through May. Under extreme infestations, 
lake water can become yellow and foam can form from toxin 
production. Management of the alga requires application of 
copper algaecide to the entire lake volume. Effectiveness of 
application varies because in some situations the alga can form 
a protective cyst and survive or be re-introduced by the transfer 
of contaminated water from another location by birds, ducks, 
boaters, or fisherman.   
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Home and landsCape…

Design Review

Window Replacement Standards

Windows are an integral part of the design and character of most 
buildings and homes and choosing appropriate replacement 
windows is frequently a critical aspect of any rehabilitation 
project. Along with the need for energy conservation, the 
various window systems available today can overwhelm an 
owner in selecting the appropriate treatment for window 
replacement. Windows located on primary elevations (the 
front or those Visible from Neighboring Property) traditionally 
feature a higher degree of detail and ornamentation than 
windows located on secondary (the side or some) rear elevations. 
With such a variety of different window shapes, profiles, 
methods of operation and configurations, seemingly minor 
changes can seriously alter the appearance of a home and overall 
neighborhood character.

1. Replacement windows proposed for any type of structure 
Visible from Neighboring Property, as defined in the 
Ocotillo CC&R’s, should be compatible with both the 
character of the community and the subject building in 
terms of size, glazing, operation, finish, exterior profiles and 
arrangement. Mixing window types and materials creates an 
inconsistent appearance to community character. 

2. Windows must be set into the exterior wall of the home on 
the same plane as they currently exist.

 a) For example, they cannot extend past the outside face of 
the exterior wall since the window is f lush with exterior wall 
penetration. 

 b) If the existing window is set inside a pop-out, the new 
window and frame must be placed in the same location and 
set back from the outside face from the pop-out.

3. The exterior plan/profile of the replacement frame when 
Viewed from Neighboring Property must not exceed one (1) 
inch wider than the original frame and shall be compatible 
with the existing community design and color as solely 
determined by the ODRB. For example, if the exposed 
portion of the window frame (un-stuccoed and un-painted) 
to the edge of the glass is one (1) inch, the new frame shall 
not exceed two (2) inches.

4. The color of the new window frame shall match the existing 
frame color in the community.

5. Retrofit windows generally do not follow these standards and 
will not be an acceptable form of window unless sufficient 
information is obtained that shows it will fall within these 
standards. 

Briana Bosanko, 
Design Review Manager

6. Submittal requirements: The applicant shall provide the 
information necessary to ensure the most efficient review 
possible for the ODRB to determine compatibility with 
the neighborhood as detailed in this section. The ODRB 
also requires the materials, size, and appearance of both 
the existing and the new window and frame to properly 
evaluate compatibility. The applicant shall also submit all the 
construction method with details and photographs of how 
the new windows will be set into the wall penetration of the 
existing window. The information shall include, but may not 
be limited to the following:

 
a) Photographs of the overall structure taken from the curb 

and streetscape photos of the immediate block. Also, 
include close-up photos of the different types of windows 
to be replaced, including details surrounding the window 
openings.  

b) A site plan or clear aerial photograph showing the home 
and the walls of your neighbor’s building on each side of 
you as well as overall photos of each elevation where the 
proposed window replacement is to occur.

c) Window manufacturer and details for the proposed 
windows (head, jamb, meeting rail, sill, etc.) with 
dimensions and showing exterior profiles including 
surrounding exterior materials.

d)  Please note that in some instances the ODRB may request
 additional information.

7. Do not purchase replacement windows before 
confirming with The OCA that the windows can 
be approved. The OCA will not approve inappropriate 
replacement windows, even if they have already been 
purchased or installed.

Note, some communities have Sub-associations where 
homeowners will have to submit to both the Sub-Association 
and the Master Ocotillo Association.  If there are any questions 
about submitting, please contact Briana Bosanko, Ocotillo 
Design Review Manager, at 480-704-2900 or bbosanko@
premieraz.com.
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Nice Yard Award
Each quarter nice yard letters are given to homeowners who 
maintain and keep up their yards. 

Congratulations to this home located at 
3190 Waterfront Dr. in The Waters.

REMINDER… 
Before doing any improvements/modifications to the exterior of your home you must have written approval from The 
Ocotillo Design Review Board. You can submit your plans by mailing them to:

The Ocotillo Community Association  
3930 S. Alma School Rd., Suite 10
Chandler, AZ 85248

Any questions please call 480-704-2900.

Home and landsCape…
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1.  Standard Deduction Increases
No matter your filing status, the standard deduction increases 
in 2018.
• Single and Married Filing Separately: $12,000
• Married Filing Jointly: $24,000
• Head of Household: $18,000

2.  Personal Exemption Eliminated
Under the tax reform, taxpayers can no longer claim the 
$4,050 personal exemption for each of their dependents.

3.  Child Tax Credit Rises
The Child Tax Credit increases in value from $1,000 to 
$2,000. The tax reform bill also introduces a new $500 credit 
for non-child dependents.

4.  State and Local Capped
Taxpayers can deduct up to $10,000 in state and local income 
taxes. Previously there was no cap.

Six Key Changes Under the 
Tax Reform Plan

5.  ACA Individual Mandate Repealed
Beginning in 2019, individuals who choose to go without 
healthcare coverage for the year will not have to pay tax penal-
ties.

6.  Mortgage Interest Deduction Drops
Individuals who purchase a home in 2018 can only deduct in-
terest up to $750,000 in mortgage debt (previously $1 million). 
The interest deduction on home-equity loans is eliminated.

Arizona Tax Resources:
Refund Status: aztaxes.gov/Home/CheckRefund

General Information: 1-602-255-3381 or 1-800-352-4090

2018 Income Tax Brackets
The tax reform bill keeps the same seven tax bracket structure, but most taxpayers will see lower tax rates.

The income thresholds were also adjusted.
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CommuniTY map…

The Ocotillo 
Community Association

Excellent Service, 
Outstanding Results!
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www.oca-az.com

The Ocotillo 
Community Association

To be informed on community happenings and news, please sign up for auto-email 
notification by visiting the Ocotillo website: www.oca-az.com.

Ocotillo Golf Club
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A
Abandoned Vehicles  782-4130
After Hours Assistance  782-4130
   (Urgent but not 911)
Alarm Questions  782-4201
Animal Control
   Barking Dogs  782-BARK
   Bites, Dog Licenses 602-506-7387
   Impounded Animals  602-506-7387
   Dead Animal Pick-up  782-3510
B
Bicycle Registration  782-4000
Block Watch  782-4960
Boards and Commissions  782-2180
Building Information
   Building Permits, Info 782-3000
   Building Inspections 782-3100
   Zoning Inspections  782-3000
Bulk, Refuse Pick-up  782-3510
C
Center for the Arts  782-2680
Chamber of Commerce  963-4571
Chandler City Council  782-2200
Chandler Regional Medical Center 728-3000
City Attorney  782-4640
City Clerk  782-2180
City Court  782-4700
City Manager  782-2210
City Prosecuter  782-4610
Code Enforcement  782-4321
Communications & Public Affairs  782-2000
Community Center  782-2727
County Assessor  602-506-3406
Crime Prevention  782-4960
Customer Service  782-2280
  (City Utility)
D
Dial-a-Ride 633-0101
TDD for Hearing Impaired  981-1969
Downtown Redevelopment  782-3045
E
Economic Development Office  782-3030
Election Information  782-2180
Emergency Hotline  782-2990
F
Fire, Health and Medical  782-2120
   Department
Emergencies  9-1-1
Codes (Fire Marshal)  782-2135
Inspections  782-2121
Fireplace “No Burn Days” 602-506-6400
Food Bank (Local)  963-1423
G
Garbage Pick-up  782-3510
Graffiti Hotline 782-4322
H
Health Department  602-506-6900
Hospital, Chandler Regional 782-3000
Humane Society  602-997-7585
I
Information (City)  782-2000
Information (County)  602-506-3011
L
Library  782-2800 

USEFUL PHONE NUMBERS
M
Mayor and Council Office  782-2200
Motor Vehicles
   License and Registration  602-255-0072 
   Emissions  877-692-9227 
Municipal Utilities 782-3800
P
Parks & Recreation  782-2727
Passports  782-2176
Permits
   Alarm Systems  782-4201
   Alcohol Permits/City Parks  782-2727
   Building/Construction  782-3000
   Block Parties  782-3346
   Planning & Development  782-3000
Poison Control Hotline  800-222-1222
Police Department  782-4100
Emergencies  9-1-1
Non-emergencies  782-4130 
Pool Drainage  782-3507
Post Office  800-275-8777 
R
Recycling Service 782-3510
Ride Share  602-262-7433 
S
Senior Center  782-2720
Sewer  782-3601 
Snedigar Recreation Center  782-2640
Solid Waste Service  782-3510
Special Events Hotline  782-2735
Streetlight Repair  782-3460
Streets  782-3500
Street Signs/Traffic Signals 782-3454
T
TDD for Hearing Impaired  800-367-8939
Transportation  782-3001
Trash Service  782-3510
Tumbleweed Recreation Center 782-2900
Tennis Center  782-2650
U
Utilities
   Electric-APS  602-371-7171
   SRP  602-236-8888
   Gas-Southwest  877-860-6020
   Other - Century Link  800-244-1111
   Cox  623-594-1000 
   Water  782-2280 
V
Valley Metro  602-262-7433
Volunteer Opportunities  782-2214
Voter Registration  782-2180
W
Water Distribution  782-3706
Water/Sewer Billing  782-2280
Water Quality/Pressure  782-3661
Water Conservation  782-3580
Weed Control
   Residential  782-4320
   Road/Medians  782-3500
   Vacant Lots  782-4320
Z
Zoning
   Neighborhood Code  782-4321
   Planning and Design  782-3000

CommuniTY inTeresT…

THE OCOTILLO COMMUNITY ASSOCIATION’S 

Annual Community 
Garage Sale
DATE: Saturday, March 30, 2019
TIME: 7:00 AM to 2:00 PM

We invite you to participate in the 18th ANNUAL 
COMMUNITY GARAGE SALE. The event is 
for all residents in Ocotillo.  

Signs will be posted by The OCA at the main entry 
intersections in Ocotillo and at each subdivision en-
trance. Each homeowner participating will be respon-
sible for putting up their own signs directing traffic to 
their home.

The OCA will advertise in local newspapers for this 
event. There will be signs available, and anyone wish-
ing to pick them up can stop by Premier Commu-
nity Management’s (PCM) office through March 
29st from 9AM to 5 PM. Premier is located at 3930 
S. Alma School Road, Suite 10 in The Fountains 
at Ocotillo (NW corner of Ocotillo Rd. and Alma 
School Rd north of the Holiday Inn).  If you have any 
questions please contact PCM at 480-704-2900.
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1. Get Supplies
Make sure you have everything you need at least a day before the ga-
rage sale starts. You’ll need chairs to sit on, a table or other flat surface 
to take payments and provide change, and plenty of areas to display 
your goods. Don’t waste money on renting or buying tables. You can 
find or make enough surfaces to suit your needs.

For example, Igather up all of the card tables and patio furniture you 
can find for placing breakable items on. For smaller, non-breakable 
items, put a board over two milk crates. For clothes, you can use a 
garment rack or hang them on hangers off the top of your garage 
door.

Pro Tip: Keep tables with breakables off to the side of your sale or 
against a fence. Unattended kids love to run underneath tables, so the 
more centrally located they are, the higher risk you run of the table 
being knocked over.

2. Don’t Forget the Change
Odds are, you’ll have to make $19.95 in change for your first cus-
tomer. Make sure you have fives, ones, and at least twenty dollars in 
quarters. You can get them from your bank, but you’ll have to go 
inside a branch to do it.

Pro Tip: Ask the bank for a reusable cash envelope. Many branches 
are happy to give you one. You can use the envelope to run extra 
money back into the house throughout the garage sale so you won’t 
have tons of cash lying around outside.

3. Sort Your Items
Sort your items before your price. It’s the easiest way to keep your 
garage sale organized and make it easy on potential buyers. Dedicate 
a room in your house to garage sale planning and divide all of your 
items by category, such as clothes, books, home goods, and kids’ toys.

Pro Tip: If you have a lot of clothes, divide them by men’s, women’s, 
and children’s. Most people are looking for something specific and 
will appreciate the organization.

4. Price Your Items
It’s best if you price your items individually rather than just group 
them into boxes with one price sign. As the garage sale progresses, 
people will get the boxes mixed up and you’ll have a hard time keep-
ing it organized. To price items, just use a roll of manila tape and a 
Sharpie, which is a lot cheaper than going out and buying fancy price 
tags.

Pro Tip: Don’t increase your prices on the assumption that everyone 
likes to haggle. While many people do enjoy a good verbal match, 
some will just walk away if they think items are priced too high.

5. Organize and Arrange Your Sale
Arrange your tables and put all the clothes on hangers the night be-

fore the garage sale. No matter what you tell yourself, you won’t have 
enough time to do it in the morning. Arrange everything the night 
before and store it in the garage for safekeeping. Map out where ev-
erything will be placed to make the morning setup as easy as possible 
and to keep it in a logical and organized fashion for customers.

Pro Tip: If you can’t put everything in the garage the night before, 
group similar items into laundry baskets and boxes. You will save 
time in the morning if you only have to pull items out of boxes that 
don’t require further separation.

Prepping for the Sale

How to Have a Successful 
Garage Sale

Throwing Your Garage Sale
1. Get Ready
Give yourself at least an hour before the garage sale starts to set ev-
erything out and put up signs. Make sure you have your change in 
a safe place, and find a comfortable, shaded area to sit.

Pro Tip: If your garage sale is hard to spot from the street, place a 
yard sale sign in front of your house so people know where to stop.

2. Work the Crowd
In an ideal world, a garage sale would work like Target. People 
would come in, grab what they wanted, pay, and leave. Unfor-
tunately, people see garage sales as a sort of interactive shopping 
experience. They’re going to ask questions, they’re going to haggle, 
and they’re going to pick up everything, especially if it’s breakable. 
You’ll do better if you don’t act pushy. Just stay seated, shout out 
a friendly hello when people walk up, and let the customers come 
to you.

Keep in mind that you don’t have to haggle right away. Don’t let 
your couch go for five dollars with the first customer. Odds are that 
someone else will come along willing to pay your asking price. 
Start haggling like crazy using effective negotiation strategies on 
the afternoons after the morning rush.

Pro Tip: Position your chair so that you can easily spot people 
walking up and make sure you greet everyone. Saying a quick hello 
makes shoppers more comfortable about standing in your driveway.

3. Deal with Leftovers
You’re going to have leftover stuff. You can just put it all on the 
curb with a free sign, but that won’t get you any more money. 
Instead, consider taking the leftovers to a Goodwill store and save 
on your taxes. Make an itemized list of everything you have with 
its original value. Once you drop it at a donation center, ask for a 
receipt. File this away to use for a tax deduction for charitable dona-
tions on your income taxes.

Pro Tip: If you have large items left over, like a couch or a TV 
set, consider selling them on Craigslist. Craigslist surfers love to 
buy big-ticket items and you’ll make more money than you would 
donating them and using the tax deduction.

Info courtesy of moneycrashers.com
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The sun is shining, the weather is warming and we are getting 
into spring. With the nicer weather, many of us are starting 
our spring cleaning and other around-the-house projects. Here 
are a few Design Standards to keep in mind so your property 
remains in compliance while completing these tasks. 

House Painting
Any exterior color application (original or new color) for any 
structure located on a Parcel or Lot (including, but not limited 
to, house, trim, stucco walls and entry gates) must have prior 
written approval of the ODRB. Approved color schemes for 
your community are available at the management company’s 
office. In order to update the look and feel of the community, 
original and existing house colors will not be approved if they 
do not conform to the preapproved color schemes for each 
community. These preapproved color schemes are the only 
color schemes allowed. Color schemes that allow pop outs to 
be painted an accent color only apply to the front of the house. 
The rear and side elevation pop outs must be painted the body 
color of the home. No faux paint design or faux finish will 
be permitted on the body of the home. Original and exist-
ing house colors must also be submitted for approval to verify 
compliance with this section, and to update the Member’s lot 
file. Identical or similar exterior paint colors (as solely deter-
mined by the ODRB) are not permitted on Lots next to each 
other. There is no charge for original house color submittals. 
It is a requirement of the CC&R’s that a Member obtain writ-
ten ODRB approval prior to any exterior painting. The color 
selection must be compatible with, and not depart from, the 
existing color theme of the subdivision. The approved colors 
for the house body, fascia, and accent locations must have a f lat 
finish. The garage and other exterior doors must be painted 
with a f lat or semi-gloss finish. If you have a satellite dish, 
see the section titled “Antenna and Satellite Dish” (item 8 
in Chapter Three) for painting requirements. For additional 
information on painting exterior property line walls, see the 
“Walls” section in Chapter Three. If member is either paint-
ing home original color, resides in custom home subdivision 
or is using a paint manufacturer other than what is on file, an 
eight and one-half inch by eleven-inch (8.5” x 11”) sample of 
the paint color must be included with the submittal (include 
manufacturer, color code and color name). Member must also 
provide a color photograph illustrating the exact location of 
where each sample is to be applied (e.g. house, fascia, popouts, 
garage doors, etc.). The ODRB may, at its discretion, require a 
larger sample be painted on the house, garage door, etc. before 
rendering a decision.

COMPLIANCE CORNER

ComplianCe…

Nicole Espinoza 
Covenants Coordinator

Landscape
All landscaping must be maintained in a neat and attrac-
tive condition. Minimum maintenance requirements include 
watering, mowing, edging, pruning, removal and replace-
ment of dead or dying plants, removal of weeds and noxious 
grasses, and removal of trash. Replacement of dead tree(s) or 
plant material (other than annuals) with a species not listed on 
the originally approved landscaping plan (see Appendix “A”) 
requires the prior written approval of the ODRB.

Dumpster
Storage Containers (PODS, U-Pack, Cool Box etc...) and 
dumpsters (collectively “Storage Containers”) onsite for more 
than seven (7) consecutive days requires ODRB approval and 
must be stored only on your driveway and may not impede 
sidewalk. Storage Containers must be emptied on a regular 
basis so that no rubbish or debris is spilling over.

Decorative Lighting
Decorative, string or holiday string lights of various sizes and 
illumination levels placed on houses, foliage, trees, fences, 
at ground level or suspended above ground level are permit-
ted between the fourth Thursday in November and must be 
removed by January 15th of the following year (collectively 
‘Temporary Lighting’). This Temporary Lighting does not 
require ODRB approval and must be low wattage (Maximum 
4 watts for incandescent and 0.5 watts for LED, per bulb). 
Owners may also display holiday decorations (between the last 
Thursday in November and January 15th of the following year) 
on their Lot located or visible outside the Dwelling Unit if the 
decorations are of the kinds normally displayed in single family 
residential neighborhoods and are of reasonable size and scope.

If you have any questions, feel free to call me at 480.704.2900 
or email me at nespinoza@premieraz.com. 
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New ClieNts Please eNjoy 

20% OFF 
your First Visit 

exClusiVely with 

sheryl hoFFer
FOR APPOINTMENTS CALL

480-721-7302
2177 w. QueeN Creek rd.

just 2 Miles south oF ChaNdler FashioN Mall
ChaNdler, aZ 85248

loCated iN dowNtowN oCotillo
oCotillo resideNt

oPeN MoNday thru saturday
eVeNiNg aPPoiNtMeNts aVailable

Hair Stylist, Color Specialist


